Timeline for Different Payer

Research and Strategies

Revenue
Area of Focus Development Pre-Launch Peri-Launch Maximization Harvest
Pricing M M M M
Utilization management | | | | |
Preferences and
decision-making M M M M M
Competitive intelligence v | M
Message testing v 4| M
Market sizing and
development M M
Knowledge, attitudes,
and practices M M M
Market modeling and
segmentation M M M M
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